


Facebook provides restaurants ways to engage with

customers throughout their journey, from discovery

to purchase to loyalty.

O

DISCOVERY

Drive awareness of your unique
food selections and promote
ways in which your customers
can purchase and connect with
you online.

=

PURCHASE

Encourage actions by efficiently
reaching people with relevant
messages, driving customers
toward purchasing food and
choosing their method for

LOYALTY

Increase brand loyalty

by providing personalized
value and convenience to
your best customers.

receiving the order.

Mobile has accelerated the transformation of the
food industry

The proliferation of delivery via mobile apps has changed how restaurants are doing
business. In addition, consumer expectations for restaurants are only increasing.
People are spending more time on their phones, looking for easy and quick ways to
engage with restaurants. We expect this trend to grow.

840/ of consumers decide where to eat
0 <1 hour before a meal

63? of Millenials have at least 1
o quick-service app on their phones

365B

worldwide delivery sales
by 2030 with annual sales
rising 20% YoY

of consumers say that offering mobile
ordering or loyalty programs would
encourage them to use online ordering
services more often

45%

Source: “Food Delivery Apps: Usage and Demographics” by Zionandzion, 2019. “QSR diners xAd Mobile Path to Purchase” by CivicScience, February 2017.
“What Mobile Apps, Millennials Reveal About Restaurants” by QSR, October 2017. “18 Digital Food Ordering Statistics Every Restaurant and Hotel Should
Know in 2020!" by Omniexperience, 2020. 2



Digital commerce
solutions

Facebook offers a diverse
set of solutions that enable
restaurants and consumers
to connect in an always-on,
relevant and seamless way
along their purchase journey.
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Welcome to Patty Shack, Jamie!
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Share with your best
customers offers to

encourage future °:
orders. Drive gift card
purchases or promote

app downloads.
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e Patty Stack shared a link

Stop what you're doing right now and pick up our
limited time offer MVP Burger.

$2 Off Patty Stack MVP Burger Visit Website

Ocomment 2 share

1had such a lovely time at our ride together last
weekend. Although, definit
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ely a tad sore after.
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e Patty Stack shared a video.
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The MVP Burger s back and better than ever. Get
yours today!

VIDEO
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In the mood for a burger? Call us now to order!

Paty Stack
©%Q John Evans and 23 others 2 Comments.

A, Call +1(212) 647-1223
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Hi from Little Lemon!

We're selling
giftcards - 26% off!
Helpus out!
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The MVP Burger is back and better than ever. Get
yours today!

Come by and try 2333 Circle
for $5. Leam More.
Locate a Patty Stack Open - Today
QWO JohnEv 2 Comments
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LEARN MORE

=m) PURCHASE

Enable your customers
to start an order or
connect with your
business via News Feed,
| , Stories and Messenger.
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Burgers for you and a friend! BOGO burger meal
deal when you download and purchase in app.
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This is one hot deal
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Ihad such a lovely time at our ride together last
weekend. Although, definitely a tad sore after.
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APP DOWNLOAD


https://www.facebook.com/coronavirus_info

3rd party delivery
integration

Facebook has a host of
solutions that allow for better
integration with your 3rd
party delivery partners.

Speak with your Facebook team
for additional information.

GET STARTED

New to Facebook advertising?
Learn how to create ads to reach
potential customers. Click here to

learn more.

Looking to drive delivery, takeout
or curbside transactions?

Create effective campaigns to help

you drive digitally driven conversions.

Click here to learn more.

Looking to promote a product
or offer?

Reach more people and increase
awareness of your business, specific
products and/or offers. Click here to
learn more.

Looking to gain loyalty through
your app, online offers or gift cards?

Bring your most loyal customers back by
rewarding them. Click here to learn more.

Working with a 3rd party
delivery partner?

Contact your Facebook team to help you
determine which setup is best for you!

QUICK TIPS
@ Want to keep your consumers up-to-date on your hours of operation?

Follow these steps to ensure they are in the know.

Add a link to your ordering capabilities on your business page.

What’s next? Check back for a more in-depth Restaurant eLearning
module on digital commerce being released soon!


 https://www.facebook.com/help/1623755557908631
 https://www.facebook.com/business/boost/get-support-on-Instagram
 https://www.facebookblueprint.com/student/catalog/list?category_ids=5101-get-started-with-advertising
https://www.facebookblueprint.com/student/activity/181323-how-to-drive-actions-online-in-stores-and-in-mobile-apps
 https://www.facebookblueprint.com/student/activity/181287-achieving-scale-with-the-reach-objective
https://www.facebookblueprint.com/student/activity/169888-offers-attract-convert-and-reward-customers

